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Visitor Count

1752 

Transaction Count

829

Sales Volume

$337195.4 

Sales Transaction

47.32%
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Campaign Period: 02/02/2020 - 04/02/2020
FFC FOOTFALLCAM MALAYSIA CAMPAIGN REPORT

CAMPAIGN ANALYSIS
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Visitor Count Outside Tra�c Turn In Rate Average Visit Duration
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SUMMARY TABLE

Transaction Count
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16.89
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VISITOR COUNT
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Visitor Count Outside Tra�c Turn In Rate
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SUMMARY TABLE

Transaction Count
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Campaign Period: 05/02/2020 (11:00 - 15:00)
AMWAY MALAYSIA - AMWAY PONDEROSA - THE POWER OF 5 CAMPAIGN REPORT

Visitor Count

255

Transaction Count

154

Sales Volume

$44976.3

Sales Transaction

60.39%

CAMPAIGN ANALYSIS


