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Report Period: 25/01/2020 - 31/01/2020
FOOTFALLCAM – FFC_MSIA – PRODUCT ENGAGEMENT REPORT

Total Product

309
Total Product Engagement

15332
Total Product Touched

7800
Highest Product Engagement Rate

44.18%
Soy Protein (Chocolate)

Highest Product Touched Rate

99.31%
L.O.C. Kitchen Cleaner

Highest Product Sales Conversion

92.31%
Anti Hairfall Conditioner

PRODUCT PASSER-BY 
The number of people who pass by the shelf and product without taking into account whether he/she engages with the product.

PRODUCT ENGAGEMENT 
When an individual stay [at a distance within 50cm (Default Threshold) from the Observe Zone] and facing it for more than 5 seconds (Default Threshold), then it is counted 
as one product engagement.

PRODUCT ENGAGEMENT RATE 
The percentage of individuals that engage with the product zone based on the number of product engagements and the number of product passer-by. 
[Product Engagement Rate = Number of Product Engagement/ (Number of Passer-By + Number of Product Engagement)]

PRODUCT ENGAGEMENT DURATION 
The engaged duration on the product.

PRODUCT TOUCHED 
When an individual touch the product, then it is counted as one product touched.

SKU SALES CONVERSION
The sales conversion of the product by dividing the quantity sold within a period of time by the number of product touched in that same period.

NOTES

Total Category

7
Total Category Engagement

15332
Total Category Touched

7800
Highest Category Engagement Rate

39.79%
XS

Highest Category Touched Rate

85.22%
Personal Shopper

Highest Category Sales Conversion

95.45%
Home Tech

PRODUCT TOUCHED RATE 
The percentage of individuals that touch the product based on the number of product touched and the number of product engagement. [Product 
Touched Rate = Number of Product Touched/ Number of Product Engagement]
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PRODUCT ENGAGEMENT ANALYSIS
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Product:
ARTISTRY HYDRA-V
- Refreshing Gel (50ml)
- Fresh Foaming Cleanser 
  (125ml)
- Fresh Softening Lotion 
  (200ml)
- Nourishing Gel Cream 
  (75ml)
- Refreshing Eye Gel 
  Cream (15ml)

Category Category
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* In order to count and display the sales conversion data, end user must provide the data for “quantity sold”, or else the sales conversion will not be shown.

* In order to count and display the sales conversion data, end user must provide the data for “quantity sold”, or else the sales conversion will not be shown.


