MALL LEVEL REPORT
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Campaign Campaign Hours

Happy Hour Promo 6:00 PM - 8:00 PM

88 Super Sales Full Day

Happy Hour Promo 6:00 PM - 8:00 PM

Summary by Entrance Type

Total Visitor Count Distribution

Entrance Type

Footbridge Entrance 550 20%
Tower Entrance 350 13%
Mall Entrance (East) 280 10%
Mall Entrance (south/MIRC) 620 22%
Mall Entrance (West) 580 21%
Mall Entrance (Taxi Station) 380 14%
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Floor Level Analytics

Visitor Count by Floors
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Summary by Floor

Total Visitor Count Avg. Visit Duration
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Shop Category Analytics

Visitor Count by Shop Categories
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Summary by Shop Category

Total Visitor Count Avg. Visit Duration
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